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Logo Design Brief
The answers to these questions are crucial to developing an effective identity. Please share this  
questionnaire with anyone involved in the project—resolving any differing opinions among your  
team members before we begin. Because design solutions are derived from the information in this brief,  
the more complete, specific and clear it is, the more successful and timely the outcome will be.

1. What is the company’s mission statement and/or corporate profile?

2. What is the essence of Company X? Who are you and what makes you unique?

3. If not covered above, what is the culture or personality of Company X?

4. Choose three (3) words you want people to associate with Company X when they see the new identity.  
Choose three (3) words that you don’t want people to associate with the new identity. (Together, these four 
questions should support, not contradict each other.)

5. Is this a redesign? If so, what is the reason behind the effort? What are you hoping to achieve?  
And how will you know if it is effective (how you will measure success)?

6. If a redesign, are there any aspects of the current identity that are still valid? If so, why? 

7. Why did you choose the name Company X? Are you open to, or in need of, company naming  
in addition to a visual identity?

8. Has a marketing analysis been done? Do you have supportive information to provide?

9. Are there any aspects of Company X that should be emphasized or avoided in an identity? 
(colors, symbols, cultural or ethnic references). List all that apply.
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10. Who is your primary competition and how do they identify themselves? Provide URLs.

11. What differentiates you from your competition? Why would someone employ the services of,   
purchase the products of, and/or acquire information from Company X rather than another source?

12. Who is your target audience(s)? Describe their demographic and psychographic profiles in as much  
detail as possible: age, gender, geography, lifestyles, concerns, interests, etc. Avoiding simply listing 
"teachers" or "software designers." 

13. What is your budget for the project?

14. What is your projected timeframe? Is the deadline based on an event or other important date?

15. Are you interested in a logotype only, or do you want a symbol (picture) as well? If a symbol, do you have 
any presuppositions about abstract vs. figurative (representing a thing) marks? If no preference, a combination 
of ideas will be explored.

16. Where will your new identity primarily appear? (e.g., website, business papers, products, trucks, etc.)

17. Of the samples of mine that you’ve seen, are there any logos that you particularly like or dislike?  
Any that seem appropriate or inappropriate in tone or feel? 

18. Is there a logo outside or inside your industry that you love? Why do you think it’s effective?

19. Any last thoughts? Experiences you want to share? Concerns you have about the process?  


